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Note. The left two models were viewed by participants in the electricity-separate condition, and the right two models were viewed by participants in the noise-separate condition.
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Note. Participants in the low cut-off condition viewed the Amber’s menu, and participants in the high cut-off condition viewed the Divine’s menu.
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Stimuli

When renting an apartment, size (e.g., 900 sq ft) and distance to certain locations (e.g., 2 miles) are two factors to consider.

To what extent are you familiar with the concept of apartment size? (1 = not at all familiar, 7 = extremely familiar)

When comparing the size of different apartments, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

---separate page (order randomized)---

When renting an apartment, size (e.g., 900 sq ft) and distance to certain locations (e.g., 2 miles) are two factors to consider.

To what extent are you familiar with the concept of distance? (1 = not at all familiar, 7 = extremely familiar)

When comparing the distance of different apartments to certain locations, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

Results

A total of 57 participants recruited through MTurk completed the survey. The results showed that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of apartment size (M = 6.39, SD = .98, t(56) = 18.43, p < .001) and distance (M = 6.65, SD = .67, t(56) = 29.94, p < .001). Besides, they revealed high levels of confidence in their ability to judge apartment sizes (M = 6.11, SD = 1.01, t(56) = 15.70, p < .001) and the distance of different apartments to certain locations (M = 6.21, SD = .88, t(56) = 18.94, p < .001).
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Stimuli

When purchasing yogurt, sugar content (e.g., 10g) and fat content (e.g., 4g) are two factors to consider.

To what extent are you familiar with the concept of sugar content? (1 = not at all familiar, 7 = extremely familiar)

When comparing the sugar content of different yogurts, how confident do you feel in making a judgment about which one is better?  (1 = not at all confident, 7 = extremely confident)

When purchasing yogurt, how do you rate your preference for the level of sugar it contains? (1 = strongly prefer a low sugar level, 7 = strongly prefer a high sugar level)

---separate page (order randomized)---

When purchasing yogurt, sugar content (e.g., 10g) and fat content (e.g., 4g) are two factors to consider.

To what extent are you familiar with the concept of fat content? (1 = not at all familiar, 7 = extremely familiar)

When comparing the fat content of different yogurts, how confident do you feel in making a judgment about which one is better?  (1 = not at all confident, 7 = extremely confident)

When purchasing yogurt, how do you rate your preference for the level of fat it contains? (1 = strongly prefer a low fat level, 7 = strongly prefer a high fat level)

Results

A total of 57 participants recruited through MTurk completed the survey. The results showed that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of sugar content (M = 6.39, SD = .92, t(56) = 19.56, p < .001) and fat content (M = 6.32, SD = .87, t(56) = 20.11, p < .001). Besides, they revealed high levels of confidence in their ability to judge the sugar content (M = 6.18, SD = .93, t(56) = 17.70, p < .001) and fat content (M = 5.93, SD = 1.15, t(56) = 12.70, p < .001) of different yogurts. Participants also indicated strong preferences for low sugar levels (M = 3.16, SD = 1.89, t(56) = 3.37, p = .001) and low fat levels (M = 3.23, SD = 2.04, t(56) = 2.86, p = .006) in yogurts.
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Stimuli

We are interested in understanding people's perceptions of different things in life. Please proceed when you are ready to begin.

---next page---

To what extent are you familiar with the concept of money? (1 = not at all familiar, 7 = extremely familiar)

We frequently evaluate monetary amounts in our everyday lives, such as determining the costliness of a product or the magnitude of a payment.

How confident do you feel in your ability to judge monetary values? (1 = not at all confident, 7 = extremely confident)

---separate page (order randomized)---

To what extent are you familiar with the concept of probability? (1 = not at all familiar, 7 = extremely familiar)

Probability assessments are a common part of our daily decision-making. For example, you will have to decide whether to carry an umbrella when there is a 20% chance of rain.

How confident do you feel in your ability to judge probabilities? (1 = not at all confident, 7 = extremely confident)

Results

A total of 60 participants recruited through MTurk completed the survey. The results showed that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of money (M = 6.60, SD = .64, t(59) = 31.32, p < .001) and probability (M = 6.02, SD = 1.05, t(59) = 14.89, p < .001). Besides, they revealed high levels of confidence in their ability to judge monetary values (M = 6.02, SD = 1.10, t(59) = 14.24, p < .001) and probabilities (M = 5.45, SD = 1.24, t(59) = 9.05, p < .001).
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Stimuli

When buying a smartphone, battery life and storage are two factors to consider.

Battery life (e.g., 10 hours) affects how long a phone can last throughout the day without needing a recharge.

Storage (e.g., 128 GB) affects the number of applications that can be installed on the phone as well as the performance of the operating system.

On the next page, you will answer some questions about smartphone battery life and storage.

---next page---

To what extent are you familiar with the concept of smartphone battery life? (1 = not at all familiar, 7 = extremely familiar)

When comparing the battery life of different smartphone models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

---separate page (order randomized)---

To what extent are you familiar with the concept of smartphone storage capacity? (1 = not at all familiar, 7 = extremely familiar)

When comparing the storage capacity of different smartphone models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

Results

A total of 61 participants recruited through MTurk completed the survey. On 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of smartphone battery life (M = 6.34, SD = .98, t(60) = 18.66, p < .001) and storage capacity (M = 6.31, SD = .99, t(60) = 18.19, p < .001). Moreover, they expressed high levels of confidence in their ability to compare and judge the battery life (M = 5.92, SD = 1.10, t(60) = 13.62, p < .001) and storage capacity (M = 6.21, SD = .99, t(60) = 17.55, p < .001) of different smartphone models.
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Stimuli

When buying a window air conditioner (AC), electricity consumption and noise level are two factors to consider.

Electricity consumption (e.g., 600 watts) directly influences the amount of energy the window AC uses and consequently impacts your electricity bill.

The noise level (e.g., 30 dB) determines the sound intensity of the unit during operation, which can affect comfort levels in terms of how quiet or loud the environment remains.

On the next page, you will answer some questions about window AC electricity consumption and noise level.

---next page---

To what extent are you familiar with the concept of noise level? (1 = not at all familiar, 7 = extremely familiar)

When comparing the noise level of different window AC models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

---separate page (order randomized)---

To what extent are you familiar with the concept of electricity consumption? (1 = not at all familiar, 7 = extremely familiar)

When comparing the electricity consumption of different window AC models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

---in a separate survey---

When buying a window air conditioner (AC), electricity consumption and noise level are two factors to consider.

Electricity consumption (e.g., 600 watts) directly influences the amount of energy the window AC uses and consequently impacts your electricity bill.

The noise level (e.g., 30 dB) determines the sound intensity of the unit during operation, which can affect comfort levels in terms of how quiet or loud the environment remains.

When purchasing a window AC unit, how do you rate your preference for the noise level it produces? (1 = strongly prefer a low noise level, 7 = strongly prefer a high noise level)

When purchasing a window AC unit, how do you rate your preference for the level of electricity it consumes? (1 = strongly prefer low levels of electricity consumption, 7 = strongly prefer high levels of electricity consumption)

Results 

A total of 60 participants recruited through MTurk completed the first survey. The results showed that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of noise level (M = 5.68, SD = 1.17, t(59) = 11.13, p < .001) and electricity consumption (M = 5.88, SD = 1.12, t(59) = 13.01, p < .001). Moreover, they expressed high levels of confidence in their ability to compare and judge the noise level (M = 5.32, SD = 1.32, t(59) = 7.72, p < .001) and electricity consumption (M = 5.38, SD = 1.37, t(59) = 7.84, p < .001) of different window AC models.

A total of 57 participants recruited through MTurk completed the second survey. Participants indicated strong preferences for low noise levels (M = 2.63, SD = 2.02, t(56) = 5.11, p < .001) and low levels of electricity consumption (M = 2.65, SD = 2.26, t(56) = 4.52, p < .001) when buying a window AC.
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Stimuli

To what extent are you familiar with the concept of calorie? (1 = not at all familiar, 7 = extremely familiar)

Calorie assessments become increasingly critical in our daily decisions. For example, you may decide whether to order a beef burger that contains 800 calories.

How confident do you feel in your ability to judge calorie amounts? (1 = not at all confident, 7 = extremely confident)

Results

A total of 60 participants through MTurk completed the survey. I found that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concept of calorie (M = 6.12, SD = 1.12, t(59) = 14.62, p < .001), and they felt highly confident in their ability to judge calorie amounts in food (M = 5.25, SD = 1.70, t(59) = 5.68, p < .001).
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Stimuli

When buying a flashlight for hiking and camping, battery life and weight are factors to consider.

Battery life (i.e., 10 hours) affects how long the flashlight can be used without needing a recharge.

Weight (i.e., 8 ounces) determines how easy it is to carry the flashlight around.

On the next page, you will answer some questions about flashlight battery life and weight.

---next page---

To what extent are you familiar with the concept of flashlight battery life? (1 = not at all familiar, 7 = extremely familiar)

When comparing the battery life of different flashlight models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

---separate page (order randomized)---

To what extent are you familiar with the concept of flashlight weight? (1 = not at all familiar, 7 = extremely familiar)

When comparing the weight of different flashlight models, how confident do you feel in making a judgment about which one is better? (1 = not at all confident, 7 = extremely confident)

Results 

A total of 60 participants were recruited through MTurk. The results showed that on 7-point scales (1 = not at all familiar/confident, 7 = extremely familiar/confident), participants reported high levels of familiarity with the concepts of flashlight battery life (M = 5.25, SD = 1.24, t(59) = 7.79, p < .001) and weight (M = 5.23, SD = 1.33, t(59) = 7.17, p < .001). Besides, they revealed high levels of confidence in their ability to compare and judge the battery life (M = 5.22, SD = 1.22, t(59) = 7.71, p < .001) and weight (M = 5.27, SD = 1.41, t(59) = 6.95, p < .001) of different flashlight models.
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